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ABSTRACT 

Small and medium-sized enterprises (SMEs) are vital for economic growth, contributing significantly to 
GDP, job creation, and innovation. In the era of digital disruption and big data, SMEs must embrace 
digital transformation to remain competitive. This study examines the current state of digital 
transformation among SMEs, identifying key challenges and exploring effective technologies and best 
practices. It highlights the impact of the COVID-19 pandemic on accelerating digital adoption and 
emphasizes the importance of overcoming resource constraints, budget limitations, and technological 
gaps. The findings suggest that with appropriate strategies, SMEs can successfully navigate digital 
transformation, enhancing their operational efficiency and competitive advantage. 
Keywords: Digital Transformation, SMEs, Economic Growth, COVID-19, Technological and Best 
Practices 

 
INTRODUCTION 

Small and medium-sized enterprises (SMEs) are fundamental to economic growth and employment 
worldwide[1-3]. They significantly contribute to gross domestic product (GDP), job creation, skill 
development, and innovation. In an era dominated by digital disruption and the proliferation of big data, 
the adoption of digital technologies by SMEs has become essential for their survival and prosperity [4-
6]. Digital transformation, which involves integrating digital technology into all areas of a business, 
fundamentally changing how businesses operate and deliver value to customers, is not just a trend but a 
necessity for maintaining competitive advantage [7-9]. The COVID-19 pandemic has dramatically 
accelerated the need for digital transformation. Lockdown measures and social distancing protocols forced 
many SMEs to rethink their business models and adapt rapidly to new digital realities. Firms that had 
already embraced digital technologies were better equipped to respond to the crisis, demonstrating 
greater agility and resilience [10-14]. However, many SMEs face significant challenges in their digital 
transformation journeys [15-16]. These challenges include resource constraints, budget limitations, lack 
of technological infrastructure, and insufficient digital skills among employees [17-20]. Understanding 
the current state of digital transformation among SMEs, identifying the main obstacles they face, and 
exploring the technologies that can drive successful transformation are critical areas of inquiry [21-24]. 
This study aims to provide a comprehensive overview of the digital transformation landscape for SMEs, 
highlighting the importance of strategic planning and best practices to overcome challenges [25-27]. By 
examining the impact of digital technologies like cloud computing, the Internet of Things (IoT), and 
Software as a Service (SaaS), the study seeks to offer actionable insights that can help SMEs navigate 
their digital transformation journeys effectively. In conclusion, digital transformation represents a pivotal 
opportunity for SMEs to enhance their operational efficiency, innovation capacity, and competitive 
position [28-30]. As the business environment continues to evolve, embracing digital technologies is not 
just an option but an imperative for SMEs aiming to thrive in the modern economy. This paper seeks to 
illuminate the path forward for SMEs, providing valuable recommendations and best practices to ensure 
successful digital transformation [31-35]. 
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Digital Transformation 

SMEs are an essential driver for economic growth and employment in most nations. They contribute 
significantly to gross domestic product, job opportunities, skill-building, and innovation in most countries 
[36-37]. SMEs are expected to utilize digital technologies to survive and thrive in an era of digital 
disruption and big data. They play a critical role in keeping a company in competition, and even SMEs 
who have a lower level of digital innovation than SMEs win to generate value and higher profit growth 
percentages more than their peers [38-40]. Defining a clear and accurate research problem is essential in 
an academic study. The identification of the research problem offers value to the adopted methodology 
and the findings and is critical in indicating where the research should focus. The novelty, localization, 
and importance of the research are determined solving the problem. The primary purpose of this study is 
to determine where companies are in their digital transformation paths and what should occur moving 
forward [39-41]. The findings of this paper have significant contributions for researchers in the field of 
digital transformation. The COVID-19 pandemic brought instant changes across the globe and triggered 
a paradigm shift, especially in the economic realm. The self-constrain measures such as lockdown 
enforced during the first wave of the COVID-19 pandemic globally forced most economic actors to 
question their business mix, including entrepreneurs and business model configurations [20-25]. The 
level of digitalization plays a crucial role during COVID-19 for SMEs. SMEs willing and prepared to 
apply digital technologies respond to COVID-19 more agilely compared to other firms. COVID-19 
lockdown measures affected firms’ sales plans and products with direct customer interaction negatively, 
by reducing employee motivation and capability and thus adding increased R&D and advertising costs 
[26-35]. Digital technologies have rapidly changed the world and are inducing a new industrial trend 
called digital transformation, which is a meaningful process for optimizing conventional structures and it 
is inevitable in any field, whether it is a new or traditional sector. Organizations are expected to capture 
opportunities with digital technologies and respond to challenges. Even though digital transformation 
has become a crucial issue across the globe, small- and medium-sized enterprises (SMEs) have difficulties 
in fully utilizing digital technologies and have negative perceptions of it because of various reasons, like 
their insufficient resources and negative willingness to change [36-40]. 

Definition and Importance of Digital Transformation 
Digitization has become a trend in the business community, especially for SMEs. The need for reform will 
be translated into reality if the digital transformation process is effectively implemented. Despite the 
efforts, many SMEs have demonstrated difficulties implementing effective digital transformations. For 
SMEs, it is challenging to understand the exact nature, specific goals, and components of digital 
transformation activities, and the categories to implement these reform activities effectively in business 
[25-27]. Nonetheless, for such companies, digital transformation is important, as it can shift a business 
model from offline to online. Therefore, digital transformation can improve the performance of 
enterprise-wide processes through the application of cloud computing in decision-making tools that 
provide transparent and accurate financials, automated workflows and processes, and the integration of 
inventory real-time updates. It is, therefore, concluded that successful digital transformation should 
include interpretation, apology, and implementation processes that must be complemented with the 
successful implementation of business management in technology, infrastructure, and employees [30-35]. 
Digital transformation is one of the most revolutionary changes taking place in the business world today. 
Globalization and the Fourth Industrial Revolution have had a significant impact on the development of 
all sectors of the economy. This transformation puts enterprises into a digital environment, as well as 
builds social networks and technological mechanisms. A major impetus for digital transformation was 
COVID-19. The pandemic not only threatened people's health and lives, but also became a powerful 
catalyst to integrate digitization into many critical areas of the economy and life in the future [36-38]. 

Challenges Faced by SMEs in Adopting Digital Transformation 
Central to the feasibility of adopting digital transformation is overcoming the main challenges currently 
facing SMEs. First, the high cost of digital transformation is a key barrier to SMEs — SMEs have 
resource constraints and limited budget and human resource investment capabilities, compared to large 
companies [1-4]. Second, small and medium enterprises are influenced by internal factors: these SMEs 
are often unable to consolidate their current operations because of the process of digital transformation 
while setting up and adjusting the core business objectives and strategies. These two factors are the main 
obstacles to the adoption of digital transformation by SMEs [5-8]. Third, there is a quick turnover of 
technology in digital transformation, leading to insufficient demand, lack of understanding and 
technology knowledge, and slow investment recovery. Fourth, enterprises are excluded from the 
technology group; that is, there is a technical gap. Even though companies most of the time are aware of 
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the importance of digital technology in their businesses, lack of technical infrastructure needs to be 
provided. Last, the ability to measure the return on investment (ROI)—H1: there is a significant 

relationship between the lack of technological infrastructure and a company’s ROI (β = .5, p < 0.01). And 
lastly, the way of service has also changed. Networking technology has been used to dig out data that 
users are interested in. With the huge amount of data, SMEs cannot ignore it so that SMEs need to have 
characteristics of network technology and big data analysis in the company. Small and medium 
enterprises (SMEs) are the backbone of the economy; about 98.65% of companies in the world are small 
and medium enterprises [10]. The biggest contribution of Polish SMEs to GDP is more than 60%. SMEs 
are also the main source of employment in the organization. In addition, they are important links in the 
industrial supply chain. 

Resource Constraints and Budget Limitations 
MSEs’s resources are limited, thereby preventing them from making large investments and engaging in 
large-scale innovation projects. Small firms may find it hard to recruit or train new staff to drive 
digitalization. Overcoming a digital lag and having an adapted workforce are two of the most important 
challenges SMEs encounter [8]. Especially, digital readiness seems to be a difficult thing to achieve by 
NGOs (new-growth-oriented small enterprises), due to their already established organizations and their 
culture, which makes them not so ready to adapt to a new technology. It is a challenge to find personnel 
that can implement digitalization and train the rest of the staff [11]. A way to overcome this challenge is 
to get personal contact with a known IT company, service center, or other business involved in 
digitalization in order to get support that implements solutions that are not only an impression of the 
time trend, but new and beneficial for them. This tight, trustworthy network of business friends working 
closely together in each process will provide small firms with faster, flexible responses to their queries, 
making them feel safer in the IT-dense environment. On the other hand, during the COVID-19 pandemic, 
as firms in some countries had to close their shops and move all their marketing online, the importance of 
directors’ online social network and digital IT skills became emphasized as a core role in good business 
return. So, taking new business opportunities in the Network Society by moving on social networks and 
other e-platforms today can guarantee a competitive advantage for small firms tomorrow [12-13]. 

Key Technologies Driving Digital Transformation in SMEs 
The IoT platform software and services will enable a digital transformation journey for SMEs facing 
future environmental challenges to respond by transforming their existing business processes and 
working practices Pillars of the 4th Industrial Revolution Typical digital transformation journeys start 
with sensorization and move to connectivity [11-16]. The IoT digital transformation journey can be 
initiated from an initial device and communications platforms stage by exploring control/monitoring 
connected devices and analyzing the data generated on premise which can be described as device–
gateway–cloud-1 decentralized integrated IoT architecture stage aiming to focus on upper and lower IoT 
layers. Digital transformation is crucial for the success of small and medium-sized enterprises (SMEs) in 
the context of the COVID-19 pandemic [18-21]. Many businesses have increased their technology use, 
but constraints such as finance and attracting and retaining skilled experts hinder full participation in the 
digital revolution. With the right skills and financial support, SMEs can fully utilize data, hence driving 
economic growth. SMEs can be supported through raising awareness, training decision makers, and 
upskilling staff. This work aimed to consider the important role of SMEs in the UK economy and the UK 
industrial strategy to raise productivity and develop the workforce in addressing the case of effective 
data-driven decision-making in SMEs. The use of digital technology and data management software are 
deemed the highest technology adoptions. The promotion of big data applications and awareness of IoT 
data supported by governmental conferences, workshops, and online training sessions are highlighted as 
essential strategies to stimulate the use of IoT applications in the UK in order to enhance efficiency and 
productivity in supply chains and manufacturing systems [22-25]. 

Cloud Computing and SaaS Solutions 
The elaboration of discussed areas has matured the range of the Services provided by the cloud 
computing environment, such as: Platform as a Service—were also to purchase a tool is offered as a tool, 
for internal it’s intraoperable post-existence for software development at simplifying processes at prospect 
of potential support costs, including cloud-based applications (PaaS) from the database or server platform 
[26-28]. Infrastructure as a Service—consists of the provision of PaaS from the chosen pieces of software 
in addition to the installed operating system; architecture do upon the provider’s pulp of authentical 
configuration decisions, combining processor details, OS, or storage size. For a potential, possible need, 
such a paying price, but also storage in the amount that meets the user’s needs. Moreover, cloud-based 
applications were associated with cost efficiency, as well as small expenses to be covered to hire the 
implementation support and COTS as commercial applications and their licenses were purchased. Sprint 
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and two conglomerates aimed at delivering Kiera on cloud-based solutions servicing DMS. Multiple this 
kind introduce as ERP (Enterprise Resources Planning) solutions in SaaS model, like so-called “instant 
information without Ocean” of where our this model, this was completely be treated SMS management do 
not bankrupt to find the right answer promising customization opportunities [29-34]. Micro, small, and 
medium-sized enterprises (MSMEs) constitute the priority economic sector of every country. Enterprises 
smaller than large ones are producing over 50% of the global gross domestic product, delivering a market 
demand on a local level, and employing the greatest part of the labor force. In the course of developing 
process, which entails reorganization of all the evaluated level of organizational management. After cost-
efficiency, a key driver for the development and adoption of EAR was the ICT sector bringing its 
capacities typical of cloud software and services to be provided as sets. Cloud software and services are 
variously known as: Software as a Service (Saas), Platform as a Service (PaaS), Infrastructure as a Service 
(IaaS), as well as a possibility of a custom, hybrid combination of specific perquisites for providing and 
using IaaS, PaaS, and SaaS [30-35]. Software as a Service level typically manages on network services, 
while Platform as a Service and Infrastructure as a Service also manage OS and hardware. Software as a 
Service provides web-based licit to use applications, offering person from the choice of covering the 
application services accessible through a web browser in the cloud. Cloud as a wide layer of storage 
services have deliver by means of cloud computing resources, coming out as accessible from a location 
bypassing the need and warranty of direct user protective and difficult storage memory storage (cloud 
storage). Zero or minimum maintenance cost presuppose usage of a cloud infrastructure because the 
operation and sacrifices of procurement, installation, configuration, and operation of network hardware 
are laid on the providers: Cloud Storage, a model of storage, may confer a foreign network of (maliciously 
operated) level of security attacks [6-8]. 

     Best Practices for Successful Digital Transformation in SMEs 
In the surveyed companies, many improvements in SME operations have been made possible specifically 
due to increased speed in digital transformation, with abilities to potentially integrate new technologies in 
a few days. Pandemic has accelerated the largest digital transformation in the history of global business 
(Kapoor). According to Ko and Lu, higher investments in new technologies allow better tracking of 
changes on global markets to act faster, save resources, hence making business processes greener [11-
13]. Proven track is that several digital transformations in industry produce increased revenues with 
decreased costs by tens of percent in an average which is creating more competitive products and 
services. If you are looking for remarkable insights and tested best practices that can help SMEs using 
Digital Technologies to reach greater efficiency, become more resilient, and innovate, this article gives 
you a direction [14-18]. Digital transformation stands for the integration of digital technology into 
organizational operations, fundamental changes in how the business offers value to its customers. 
Competing in today's digital era is not just about digitization. It's about transformation. It's about 
accelerated performance and reshaped business models [21-23]. According to (Faylek), digital 
transformation stands for business, society, economy transformation via IT, and leverages IT to 
contribute to the development of business, society, and economy. Large companies worldwide are 
realizing how their longevity relies on a digital-first and -forward approach. Simultaneously, small and 
medium-sized enterprises (SMEs) have been coastline for years, but increased access to new digital 
technologies, low-code and no-code applications, overwhelming popularity of SaaS, efficient digital 
marketing channels, and other factors give SME managers a few clicks or taps to significantly improve a 
current way they are doing business [8-9]. 

Change Management Strategies 
A change management strategy refers to a structured process of change which can help and support 
SMEs, their employees, and leadership to encourage digital transformation, technology utilization, and 
digital change [11-14]. Change management can help organizations to select appropriate digital 
technologies and applications, to organize communication strategies, to define roles and responsibilities, 
and to encourage time management [9]. The technology track especially is challenging for many small 
and medium-sized enterprises due to high costs, need for fast and flexible solutions, and a lack of IT 
expertise and knowledge. However, despite the cost and resource challenges of technology, technology is 
the most important investment which companies can make to achieve successful digital transformation 
and is also necessary for automating and facilitating the actual process changes that the organization is 
making [12]. For the most part, before any change related to the implementation of technology 
approaches, an enterprise has to invest resources in understanding the technology ecosystem and 
assessing the readiness of the technology base. However, this orientation on the technical aspects of 
digital technology represents only an approach focused on the content track and neglects the remaining 
three tracks of digital transformation [14]. Digital technologies are important for the automation of new 
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process designs, which are also often necessary in a successful digital transformation in order to improve 
efficiency, redesign existing processes, and find completely new value-added processes via technology 
support. Moreover, communication technologies can foster and support the exchange and communication 
among co-located and separated affiliates as well as actors outside the company. 

Case Studies of Successful Digital Transformation in SMEs 
These three case studies are composed of very different types of SMEs, located in three different and very 
distant countries around the World, characterized by different economic, political, legal regimes. All these 
differences have been significant only slightly more than the variety of explored processes inside each 
firm. Thanks to these concrete cases, we could notice that each company has been able to “start from 
something” and then, with a more and wider iterative work of transformation, they reached strategic and 
important results for their organization [8]. These cases have helped us in putting in evidence that not 
only it is possible to proceed in small and short steps, strategising them, but also it is possible to afford 
only some part of the process, obtaining acceptable results. Digital transformation can involve different 
levels of companies’ organization and processes [11-17]. Particularly, small and medium-sized 
enterprises (SMEs) face peculiar challenges when approaching digital transformation. On the one hand, 
many SMEs have limited resources for investing in new technologies and bear a high risk if the digital 
transformation fails. On the other hand, SMEs, as a more agile form of organization compared to large 
companies, have less bureaucracy, fewer hierarchical levels and less resistance to profound changes inside 
the company’s processes and organization. Our findings from the three selected case studies of SME firm 
one (US, pizzerias), SME firm two (Sweden, food delivery) and SME firm three (Italy, bookstores) have 
highlighted that SMEs can make the digital transformation in the digitalization of their internal process, 
in the management of their relationship with suppliers and in the management of the customer-dealing 
decision process [20-23]. 

CONCLUSION 
Digital transformation is crucial for the survival and growth of SMEs in today's rapidly evolving digital 
landscape. Despite the significant challenges, such as resource constraints, budget limitations, and 
technological gaps, SMEs can achieve successful digital transformation by adopting strategic approaches. 
The COVID-19 pandemic has underscored the necessity of digitalization, pushing SMEs to adapt more 
quickly. Key technologies like cloud computing, IoT, and SaaS solutions play a vital role in this transition. 
By leveraging these technologies and implementing effective change management strategies, SMEs can 
enhance their operational efficiency, agility, and competitive edge. This study offers valuable insights and 
best practices for SMEs embarking on their digital transformation journey, highlighting the potential for 
significant improvements in performance and profitability. 

REFERENCES 
1. Olokundun, M., Ejovwokeoghene Ogbari, M., Falola, H., & Stephen Ibidunni, A. (2022). 

Leveraging 5G network for digital innovation in small and medium enterprises: a conceptual 
review. ncbi.nlm.nih.gov 

2. Priyono, A., Moin, A., & Nur Aini Oktaviani Putri, V. (2022). Identifying Digital Transformation 
Paths in the Business Model of SMEs during the COVID-19 Pandemic. ncbi.nlm.nih.gov 

3. Lokuge, S. & Duan, S. (2023). Exploring the Enablers of Digital Transformation in Small and 
Medium-Sized Enterprise. [PDF] 

4. Tawil, A. R., Mohamed, M., Schmoor, X., Vlachos, K., & Haidar, D. (2023). Trends and 
Challenges Towards an Effective Data-Driven Decision Making in UK SMEs: Case Studies and 
Lessons Learnt from the Analysis of 85 SMEs. [PDF] 

5. Winarsih, undefined, Indriastuti, M., & Fuad, K. (2020). Impact of Covid-19 on Digital 
Transformation and Sustainability in Small and Medium Enterprises (SMEs): A Conceptual 
Framework. ncbi.nlm.nih.gov 

6. Lokuge, S. & Xiaoxia Duan, S. (2021). Towards Understanding Enablers of Digital 
Transformation in Small and Medium-Sized Enterprises. [PDF] 

7. Kotios, D., Makridis, G., Fatouros, G., & Kyriazis, D. (2022). Deep learning enhancing banking 
services: a hybrid transaction classification and cash flow prediction approach. ncbi.nlm.nih.gov 

8. Bai, C., Quayson, M., & Sarkis, J. (2021). COVID-19 pandemic digitization lessons for sustainable 
development of micro-and small- enterprises. ncbi.nlm.nih.gov 

9. Rokibul Hossain, M., Akhter, F., & Misnad Sultana, M. (2022). SMEs in Covid-19 Crisis and 
Combating Strategies: A Systematic Literature Review (SLR) and A Case from Emerging 
Economy. ncbi.nlm.nih.gov 

https://rijournals.com/current-issues-in-arts-and-management/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9135386/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9906477/
https://arxiv.org/pdf/2302.12506
https://arxiv.org/pdf/2305.15454
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7283994/
https://arxiv.org/pdf/2111.05989
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9527075/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8542351/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8752191/


 
 
https://rijournals.com/current-issues-in-arts-and-management/  

P
ag

e
5

4
 

10. Liu, Y., Ni, Z., Karlsson, M., & Gong, S. (2021). Methodology for Digital Transformation with 
Internet of Things and Cloud Computing: A Practical Guideline for Innovation in Small- and 
Medium-Sized Enterprises. ncbi.nlm.nih.gov 

11. Le-Dain, M. A., Benhayoun, L., Matthews, J., & Liard, M. (2023). Barriers and opportunities of 
digital servitization for SMEs: the effect of smart Product-Service System business models. 
ncbi.nlm.nih.gov 

12. Benson Tukundane, Muhammad Kibuuka, Arthur Sunday (2020). New Product Development 
Practices and the Growth of Small and Medium Enterprises in Kampala Metropolitan, Uganda. 
International Journal of Research and Innovation in Social Science. 4(4), 266-271.  

13. Abura Samuel Pirir, Ongodia Ekomolot, Kiweewa Emmanuel, Tukundane Benson (2022). 
Assessment of Recruitment Methods and Employees Performance in local Governments, 
Karamoja Sub Region, Uganda. International Journal of Research and Innovation in Social 
Science. 6(7), 410-427.  

14. Tukundane Benson, Kibuuka Muhammad, Sunday Arthur (2020). Information Technology 
Adoption and Growth of Small and Medium Enterprises in Greater Kampala Metropolitan Area, 
Uganda. International Journal of Advanced Research and Publications. 4(4), 69-74. 

15. Tukundane Benson, Emuron Lydia (2023).The Role Played by Research and Development in 
Uganda’s MSME toward Promoting SDGs. Springer Nature Singapore. 155-173 

16. Mbyemeire Patrick, Deusdedit Byabashaija, Tumwesigye Mathias, Muhindo Tadeo, Beyongyera 
Julius, Nyabuhuzi M Donatien. (2016). Human Resource Planning and Employee Performance in 
Rwanda: A Perspective of Peoples Bank of Rwanda. Scholars Journal of Economics, Business and 
Management. 3(6), 316-320. 

17. FRED SIAMBE OMWERI, WILSON MUNA, JANE NJOROGE. (2023). An analysis of how 
politics stream affects the implementation of road safety policy measures in Nyanza Region, 
Kenya. Reviewed Journal International of Business Management. 4(1), 13-21. 

18. Omweri, F. S., Muna, W., & Njoroge. (2023). EFFECTS OF PROBLEM STREAM ON 
IMPLEMENTATION OF ROAD SAFETY POLICY MEASURES IN NYANZA REGION, 
KENYA. The Strategic Journal of Business & Change Management. 10(1), 269-285. 

19. Fred Omweri Siambe Dr. Thomas Otieno Juma. (2022). Bureaucratic Corruption on Devolved 
Units on Hard - Core Infrastructural Service Delivery: Case of Lake Region Economic Block, 
Kenya. American Based Research Journal. 11(5), 01-26. 

20. Thomas Gisemba Onsarigo, Gladys Nyaiburi Ogaro. (2015). Gender based violence: An 
examination of ITS effect on women's social economic status a survey of Langas estate, Uasin 
Gishu County. International Journal of Advanced Research in Management and Social Sciences. 
4(4), 281-290. 

21. Kobusinge Aida. (2023). The Effect of Risk Management on Financial Performance in Centenary 
Bank Masindi Branch. EURASIAN EXPERIMENT JOURNAL OF HUMANITIES AND 
SOCIAL SCIENCES (EEJHSS). 4(1), 17-25. 

22. Joseph Ekpang, Godwin Omelagah. (2018). Advertising and the Culture of Consumerism in 
Nigeria: An Analysis of the "Black Friday" Sales of SPAR Nigeria. Journal of Humanities, 
Management and Social Sciences, 1(1), 36-52. 

23. Hannington, T., Asuman, B., & Mary, B. (2022). Loans and women involvement in business in 
Kasese District: A Case of Women Entrepreneurs in Hima Town Council. INOSR Humanities 
and Social Sciences, 8(1), 11-18. 

24. Mbyemeire Patrick, Deusdedit Byabashaija, Tumwesigye Mathias, Muhindo Tadeo, Beyongyera 
Julius, Nyabuhuzi M Donatien (2016). Human Resource Planning and Employee Performance in 
Rwanda: A Perspective of Peoples Bank of Rwanda. Scholars Journal of Economics, Business and 
Management. 3(6), 316-320. 

25. Fred Ssemugenyi, Augustine Amboka Asumwa, Sophia Kazibwe (2020). Balancing the delicate 
space between organizational culture and customer service quality: An empirical review for 
systemic excellence in the electrical energy sector in Kenya. Asian Research Journal of Arts & 
Social Sciences. 10(4), 20-32. 

26. Kibuuka Muhammad, Novembrieta Sumil, Byamukama Eliab Mpora, Sophia Kazibwe, Manuel 
Sumil, Fred Ssemugenyi, Tindyebwa Wilberforce . (2015). Managerial skills and success of 
small-scale entrepreneurs in Kampala Uganda. Canadian International Journal of Social Science 
and Education, 3, 546-552. 

https://rijournals.com/current-issues-in-arts-and-management/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC8399212/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9897887/
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3605791
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3605791
https://ideas.repec.org/a/bcp/journl/v6y2022i7p410-427.html
https://ideas.repec.org/a/bcp/journl/v6y2022i7p410-427.html
https://link.springer.com/chapter/10.1007/978-981-99-4829-1_7
https://link.springer.com/chapter/10.1007/978-981-99-4829-1_7
https://www.academia.edu/download/67085158/sjebm.2016.3.6.pdf
https://www.academia.edu/download/67085158/sjebm.2016.3.6.pdf
https://www.reviewedjournals.com/index.php/Business/article/view/57
https://www.reviewedjournals.com/index.php/Business/article/view/57
https://www.reviewedjournals.com/index.php/Business/article/view/57
https://www.researchgate.net/profile/Fred-Omweri/publication/378461324_EFFECTS_OF_PROBLEM_STREAM_ON_IMPLEMENTATION_OF_ROAD_SAFETY_POLICY_MEASURES_IN_NYANZA_REGION_KENYA_EFFECTS_OF_PROBLEM_STREAM_ON_IMPLEMENTATION_OF_ROAD_SAFETY_POLICY_MEASURES_IN_NYANZA_REGION_KENYA/links/65da000fe7670d36abda0bbd/EFFECTS-OF-PROBLEM-STREAM-ON-IMPLEMENTATION-OF-ROAD-SAFETY-POLICY-MEASURES-IN-NYANZA-REGION-KENYA-EFFECTS-OF-PROBLEM-STREAM-ON-IMPLEMENTATION-OF-ROAD-SAFETY-POLICY-MEASURES-IN-NYANZA-REGION-KENYA.pdf
https://www.researchgate.net/profile/Fred-Omweri/publication/378461324_EFFECTS_OF_PROBLEM_STREAM_ON_IMPLEMENTATION_OF_ROAD_SAFETY_POLICY_MEASURES_IN_NYANZA_REGION_KENYA_EFFECTS_OF_PROBLEM_STREAM_ON_IMPLEMENTATION_OF_ROAD_SAFETY_POLICY_MEASURES_IN_NYANZA_REGION_KENYA/links/65da000fe7670d36abda0bbd/EFFECTS-OF-PROBLEM-STREAM-ON-IMPLEMENTATION-OF-ROAD-SAFETY-POLICY-MEASURES-IN-NYANZA-REGION-KENYA-EFFECTS-OF-PROBLEM-STREAM-ON-IMPLEMENTATION-OF-ROAD-SAFETY-POLICY-MEASURES-IN-NYANZA-REGION-KENYA.pdf
https://www.researchgate.net/profile/Fred-Omweri/publication/378461324_EFFECTS_OF_PROBLEM_STREAM_ON_IMPLEMENTATION_OF_ROAD_SAFETY_POLICY_MEASURES_IN_NYANZA_REGION_KENYA_EFFECTS_OF_PROBLEM_STREAM_ON_IMPLEMENTATION_OF_ROAD_SAFETY_POLICY_MEASURES_IN_NYANZA_REGION_KENYA/links/65da000fe7670d36abda0bbd/EFFECTS-OF-PROBLEM-STREAM-ON-IMPLEMENTATION-OF-ROAD-SAFETY-POLICY-MEASURES-IN-NYANZA-REGION-KENYA-EFFECTS-OF-PROBLEM-STREAM-ON-IMPLEMENTATION-OF-ROAD-SAFETY-POLICY-MEASURES-IN-NYANZA-REGION-KENYA.pdf
https://www.indianjournals.com/ijor.aspx?target=ijor:ijarmss&volume=4&issue=4&article=025
https://www.indianjournals.com/ijor.aspx?target=ijor:ijarmss&volume=4&issue=4&article=025
https://www.indianjournals.com/ijor.aspx?target=ijor:ijarmss&volume=4&issue=4&article=025
https://www.academia.edu/download/67085158/sjebm.2016.3.6.pdf
https://www.academia.edu/download/67085158/sjebm.2016.3.6.pdf
https://www.academia.edu/download/67429649/56574.pdf
https://www.academia.edu/download/67429649/56574.pdf
https://www.academia.edu/download/67429649/56574.pdf
https://www.researchgate.net/profile/Fred-Ssemugenyi/publication/338294015_Managerial_Skills_and_Success_of_Small-Scale_Entrepreneurs_in_Kampala_Uganda/links/5e0c67f14585159aa4a91108/Managerial-Skills-and-Success-of-Small-Scale-Entrepreneurs-in-Kampala-Uganda
https://www.researchgate.net/profile/Fred-Ssemugenyi/publication/338294015_Managerial_Skills_and_Success_of_Small-Scale_Entrepreneurs_in_Kampala_Uganda/links/5e0c67f14585159aa4a91108/Managerial-Skills-and-Success-of-Small-Scale-Entrepreneurs-in-Kampala-Uganda


 
 
https://rijournals.com/current-issues-in-arts-and-management/  

P
ag

e
5

5
 

27. Emurugat Immaculate Azabo, Sofia Sol Gaite, Blessing Ijeoma Anumaka, Yakubu Ibrahim 
Wunti. (2020). Remuneration and discipline of employees in private universities in Uganda. 
Advances in Social Sciences Research Journal. 7(1), 438-451. 

28. Oladunmoye E. O. (2017) Behavioural predictors of employee turnover intention in southwest 
Nigeria. International Journal of Information, Business and Management., 9(1), 231. 

29. Enoch Oluwatomiwo Oladunmoye (2017). A regression analysis of perceived organizational 
support, interpersonal relationship and employee turnover intention in southwest Nigeria. 
International Journal of Information, Business and Management., 9(3), 147.  

30. Akinola FA and EO Oladunmoye (2018). Psycho-Social Explanations of Academic Stress among 
ODL Undergraduates: A Regression Analysis Chaudhry, AS Research Journal of Economics. 
2(3) 1-2. 

31. Yekinni LO and Toyin A Rasaq.(2023). THE MEDIATING ROLE OF GENDER AND SELF-
ESTEEM BETWEEN PARENT-CHILD RELATIONSHIP AND SEXUAL ABUSE AMONG 
SCHOOL ADOLESCENTS IN NIGERIA: A PATH ANALYTICAL MODEL. International 
Journal of Information, Business and Management15(2), 61-72. 

32. Oladunmoye E. O, A Rasaq Toyin, Adegunle SO, Chibuzor E ONYEMA (2022). Mediation 
analysis of Pre-Marital Sexual behaviour in Nigeria: The direct and indirect effects of peer 
pressure, socioeconomic status, and parent-child relationship. International Journal of 
Humanities Social Science and Management., 2(4), 140-148. 

33. Samanya Bulhan, Nagaruka Deborah (2023). Non-monetary incentives and employee relations in 
homes of hope non-government organisation (Mbarara district) IDOSR JOURNAL OF ARTS 
AND MANAGEMENT., 8(2), 22-30. 

34. Kukundakwe Rosen and Samanya Bulhan (2023) Decentralization and service delivery in 
government aided primary schools of Buremba Sub-County. IAA Journal of Management., 10(1), 
78-88. 

35. Kusingiza Christine and  Samanya Bulhan  (2023). Women’s Participation and Management of 
Primary Schools in Ibare Sub-County: Bushenyi District, Uganda. IAA JOURNAL OF SOCIAL 
SCIENCES., 9(1), 55-61. 

36. Samanya Bulhan and Beyogyera Naboth. (2023). Record keeping and operational accountability 
in Mutara sub-county Mitooma district, Western Uganda. IDOSR JOURNAL OF ARTS AND 
HUMANITIES., 9(1), 55-61. 

37. Bulhan Samanya, Tom Mulegi, Ramadhan Badru Malinga, Hussein Muhaise and Wallen 
Atwijukire (2023). Examining the Influence of Regulatory Governance on Service Quality in 
Bwera District Hospital, Kasese District, Western Uganda. IAA Journal of Management. 10(2), 
17-31. 

38. Bulhan Samanya, Tom Mulegi, Ramadhan Badru Malinga, Hussein Muhaise, Wallen Atwijukire 
(2023).Exploring the Impact of Decentralization on Service Quality at Bwera District Local 
Government Hospital in Kasese District. IAA Journal of Management.10(2), 1-16. 

39. Bulhan Samanya, Umurungi Musiime Florence. (2023). Quality management system in 
Corporate business: A case study of a Customer focus approach in Kimironko Sector-Gasabo 
District. NEWPORT INTERNATIONAL JOURNAL OF RESEARCH IN EDUCATION. 3(2), 
23-37. 

40. Bulhan Samanya, Seezi Kusemererwa. (2023) English language and Academic Performance 
among Learners in Inclusive Schools of Mabaale Sub County, Kagadi District. NEWPORT 
INTERNATIONAL JOURNAL OF RESEARCH IN EDUCATION (NIJRE) 3(2), 81-90. 

41. Bulhan Samanya and Elias Amanya. (2023) Evaluation of Youth Empowerment and Community 
Development: A Case Study of Kamunganguzi Sub County, Kabale District, Uganda. IDOSR 
JOURNAL OF ARTS AND MANAGEMENT. 8(2), 11-21. 

 

 
 

 
 

CITE AS: Ugwu Jovita Nnenna, Silaji Turyamureeba, Kule Ashirafu Masudi and Tom Ongesa 
Nyamboga (2024). Digital Transformation in SMEs: Challenges, Technologies, and Best 
Practices. RESEARCH INVENTION JOURNAL OF CURRENT ISSUES IN ARTS AND 
MANAGEMENT 3(2):49-55. 

 

https://rijournals.com/current-issues-in-arts-and-management/
https://www.academia.edu/download/62165093/7350-Article_Text-19226-1-10-20200128-1.pdf
https://www.academia.edu/download/52861454/IJIBM_Vol9No1_Feb2017.pdf#page=236
https://www.academia.edu/download/52861454/IJIBM_Vol9No1_Feb2017.pdf#page=236
https://www.researchgate.net/profile/Ayman-Alkhaldi/publication/325013133_ENTERPRISE_RESOURCE_PLANNING_ERP_MODEL_FOR_SMALL_AND_MEDIUM_SIZED_MANUFACTURING_FIRMS_BASED_ON_UML/links/5af186a8a6fdcc24364b16cb/ENTERPRISE-RESOURCE-PLANNING-ERP-MODEL-FOR-SMALL-AND-MEDIUM-SIZED-MANUFACTURING-FIRMS-BASED-ON-UML.pdf#page=151
https://www.researchgate.net/profile/Ayman-Alkhaldi/publication/325013133_ENTERPRISE_RESOURCE_PLANNING_ERP_MODEL_FOR_SMALL_AND_MEDIUM_SIZED_MANUFACTURING_FIRMS_BASED_ON_UML/links/5af186a8a6fdcc24364b16cb/ENTERPRISE-RESOURCE-PLANNING-ERP-MODEL-FOR-SMALL-AND-MEDIUM-SIZED-MANUFACTURING-FIRMS-BASED-ON-UML.pdf#page=151
https://search.proquest.com/openview/0b714aaf122bfc4e32bac2fd1b853e36/1?pq-origsite=gscholar&cbl=2032142
https://search.proquest.com/openview/0b714aaf122bfc4e32bac2fd1b853e36/1?pq-origsite=gscholar&cbl=2032142
https://search.proquest.com/openview/0b714aaf122bfc4e32bac2fd1b853e36/1?pq-origsite=gscholar&cbl=2032142

